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surveysurvey

Our sample: 

515 respondents

(December 2004)(December 2004)
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A magazine that 
addresses men 

Men & active age groups

58% is aged 
between 35 and 54

8%
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A magazine that 
addresses men 

Men & active age groups

58% is aged 
between 35 and 54

8%

92%

Women Men



23%

38%

18%

9% 12%

Top Mgt Executive
Management

Employee Independent Other

61% of the respondents 
are executives

Top executives



91% is highly 
qualified

Educated

40%

9%51%

University

College Other



70% works in the 
Industry sector

Sector

70%

8%
22%

Industry

Services Other



Their duties ...

9%

14%

23%

37%

Logistics &
Purchasing

Marketing

General Mgt

Technical &
Production



ReadingReading habitshabits



25%

5%

70%

every issue
systematically

almost every
issue

now and then

95% are loyal readers

Systematic/loyal readers



3 out of 4 has a 
subscription on own 
name; for 1 out of 5 
Industrie Technisch

Management is avalaible
at a central place at 

work

Subscribers

75,3%

8,4%

17,2%

4,2%

Subscription
own name

Received via
colleague

Avalaible at
work

Other



27%

8%

65%

Through
membership

NOT through
membership

No answer

65% receives Industrie Technisch Management 
through membership

Received through membership



61%61% of the Industrie-readers also read 
Technisch Management

50%50% of the Technisch Management readers 
also read Industrie

Before 2004, the respondents read …



Evolution ITM since 2004 (fusion)

40%

2%

6%

53%ITM has improved

ITM is all the same to me

ITM has lost value

I read neither Industrie, nor TM
before fusion



29%

40%

20%

6%
1% 4%

1 X 2 X 3 X 4 X 5 X 6 X

On average Industrie Technisch Management is 
taken up 2,2 times

… number of pick-ups



Time spent reading

15.3%15.3% less than half an hour

53%53% between half an hour and an hour

20.8%20.8% between an hour and an hour and a half

10.1%10.1% longer than an hour and a half



50%

25%

12%
6%

3% 3%

1 pers 2 pers 3 pers 4 pers 5 pers 6 pers
and more

On average Industrie
Technisch Management 
is read by 1.9 persons

... readers

57.000 readers 
(CIM03-04 : 57.000 readers)



Selective reading

3%

16%

75%

7%

Glance through

Some bits

The columns of my
interest

From cover tot
cover



13%

27%

28%

33%

Other

Throw away

Keep

Pass on to
colleagues

Lifespan of the magazine 

A magazine that A magazine that 
deserves to be kept or deserves to be kept or 
passed onpassed on



16% 8%

76%

Very useful
information

Useful
information

Of little use

84% judge the information Industrie
Technisch Management offers as (very) 

useful within the scope of their job 

Useful reading



AppreciationAppreciation



The magazine is read very thoroughly.

TOP 5TOP 5
Productinformatie (83.8%)

Productinfo

Casestudies (83.8%)
Casestudies

Dossiers (83.5%)
Dossiers

Bedrijfsnieuws uit industrie 
(82.6%)

News from industrial companies

Technologisch overzicht (81.7%)
Technological overview



easyeasy readingreading

81%81%

innovativeinnovative

77%77%

practicalpractical

91%91%

Reader thinks of ARTICLES as ...Reader thinks of ARTICLES as ...



Reader’s perception of Reader’s perception of IndustrieIndustrie
TechnishTechnish ManagementManagement

TheThe informationinformation in ITM in ITM meetsmeets mymy interestsinterests
85%85%

The cover The cover determinesdetermines mymy readingreading of ITMof ITM
14%14%

II wouldwould miss ITM miss ITM ifif itit wouldwould ceasecease publishingpublishing
70.5%70.5%

ITM is ITM is anan important important referencereference
60.7%60.7%



68%68% The lay-out

The highest awards for ...

A score of 4 or 5 on a scale range of 1 (bad) to 5 (excellent)

62%62% The illustrations

67%67% Wide variety of topics

70%70% Readability of articles



4. Internet4. Internet



7%

11%

9%

73%

No
connection

Only at home

Only at work

At home AND
at work

Internet connection

Almost all readers have Almost all readers have 
access to Internetaccess to Internet

Respondents print only



2%3%
12%

54%24%

every day

almost every
day
weekly

now and then

never

1 out of 2 is surfing every day. Only a 
minority (2%) never surfs.

Frequency of surfing



OtherOther mediamedia



The Industrie reader and his reading (*)

Bizz N+F
Business Log.
Vraag en aanbod/Offre et demande
PME/KMO

Bedrijf / Usine
Control Automation

18,1%
17,3%

Trends/ Tr-Tend.

Maintenance Magazine

Metalerie

63,1%

21,0%

6,9%

ZO Magazine 16,0%
Motion Control 13,5%

23,8%
22,3%

Readers  ITM

48,3%
30,0%

(*) Regularly + sometimes



Which medium offers you information
useful for professional purposes 

22%

4%

90%

77%

57%

56%

Professional
magazines

Internet

Professional
fairs

Seminars

Direct Mailings

Other



3%

1%

1%

1%

28%

21%

14%

5%

1

2

3

4

5

6

7

8 +

Number of fairs recently visited

74% has visited at least 1 fair 74% has visited at least 1 fair 
recently.  recently.  

Mean = 1,7 fairs / personMean = 1,7 fairs / person



ConclusionConclusion



is the magazine for Industrial Decision Makers

is a magazine that deserves to be 
kept or passed on

offers USEFUL information

is a reference

offers a wide variety of articles

Conclusion : Industrie Technisch Mgt ...



Industrie Technisch Management

… a perfect tool for … a perfect tool for 
BusinessBusiness--toto--

BusinessBusiness
communcationcommuncation


