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2002 : THE NEW LAYOUT
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REINFORCED SECTIONS
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A solid, coherent daily :
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LA TRIBUNE STRENGTHENS IT'S POSITION

Market Share Market Share
Paid Circulation in Kiosk Sales

(Source: OJD 2003 French Daily Economic Press (La Tribune vs Les Echos)



POSITIVE INDICATORS

Subscriptions +17

53 Z of paid circulation

(Source Estimated Circulation 2004)

Cummulative Subscriptions end of February 2004

Cummulative Kiosk Sales through the end of February 2004

Kiosk Sales February 2004

(source : Kiosk 5ales-Editor)



THE CONFIDENCE OF THE ADVERTISING MARKET

COMMERCIAL ADVERTISING

94.2%

/_/

43,8%

2000 2001 2002

(Source : SECODIP in pages)




LA TRIBUNE: TOP RANKING ADVERTISING SECTORS

2003

Total Principle Sectors 534 pages 1000 %
1-IT 129 pages 26,17
2-Banking, Insurance 123 pages

J-Industry 16 pages

4-Automobile 12 pages

9-Telephone 41 pages
6-Goods & Services Rental 31 pages
7-Local Administration 23 pages

8-Audit, Consulting 22 pages
7-Airline Companies 9 pages

10-Travel, Tourism 9 pages

(Source : SECODIP 2003)




TOP FRENCH NEWSPAPER IN FINANCIAL ADVERTISING
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2004 : THE READERS™ BEHAVIOR




THE TOOLS TO OPTIMIZE YOUR KNOWLEDGE

the individual at the company level in
terms of economic information.
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of company managers Economy : 51.7 %

Current events in your
profession : 53.3 %

(Source French Executives 2004)




INFORMATION TO ENHANCE YOUR UNDERSTANDING

Image of the media among the French population

Daily Magazine Radio Television
Most complete information 46% 13% 14% 24%
News coverage with analysis 37% 8% 21% 30%
Most credible information 36% 15% 19% 21%
Most diversified news 30% 21% 19% 23%
Widest spread of viewpoints 27% 21% 24% 20%
Source Euro PON (French Population 15 years and older)
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INFORMATION : MAKING THE MOST OF YOUR TIME

THE ‘.%5_54":‘ TiM ES

bt [ll.mr puts his
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A TRIBUNE IN 2004 : THE BUSINESS DAILY

1 Territory [ Economy, Companies, & Finance

EL 8T Executives & Key Business Players
m Reactive Analytical News




EDITORIAL STRATEGIES WITH A DIFFERENT EDGE

Business
Internet  Professional Press
Professional Newsletters
Public Sector Company
Management Executives

Les Echos

News Magazines LE FIGARO
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LA TRIBUNE 2004 : A RICHER EDITORIAL OFFER




REACTIVITY

Frontpage

Tabloid format

Increased
Readability

Ordered
Information
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Double event spread
Selectivity

Perspective (Focus, Interviews)
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Back Cover
Index of Listed
companies

Index of Financial
Communication




IN-DEPTH ANALYSIS
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LA TRIBUNE 2004 : A RICHER EDITORIAL OFFER




INTERNATIONAL & EUROPE
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Rl micadhll G Tl A daily section on Europe,
== : the enlargement process,
the new members,
and key indicators

International Dossier
Every week,
a look at the major

international topics and their
consequences for the reader

La Tribune



REGIONS / ECONOMIC ZONES

News on regional

companies as well as a
close-up on a SME every day

EMTREPRFISES = kG

i LA ligionnelle contrain
M Citin & reduire sa prodoction
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La Tribune



FINANCIAL EXPERTISE
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The listings section
Reinforced utility

Financial expertise at the heart of the daily
A more coherent daily




FINANCIAL EXPERTISE

Asset Management
Dossier

The financial

community,

Key individuals == | -
industries == SR W Placements
and innovations =] [ Dossier

The latest news on financial products




KEY INDIVIDUALS
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THE MEDIA TOOL

Y our
Communication Partner




EY FIGURES

Audience

435,000 readers

15 years & older
(source Euro PQN 2003)

281,000 executives

readers

(Source French Executives 2004)

1st Daily among Company Directors

58% (source French Executives 2004)

1st Daily in affinity among private investors independently
managing their portfolios

72% (source Financial Market Private Investors 2004)
86% Company Executives (source French Executives 2004)
76% Working population (source Euro PQN 2003)

58% AB+ population (source Euro PQN 2003)

65% Exclusive readers (French Daily Economic Press : La Tribune & Les
Echos)




TOP 10 -FINANCIAL PROFESSIONALS

Financial markets professionals investing on:

MARKET SHARES BLUE CHIPS MARKET
1- Les Echos 60,9% 1- Les Echos 60,4% X
2- La Tribune 60,0% 2- La Tribune 60,2% S
3- Investir Mag. 48,2% 3- Investir Mag. 49,0% %
4- Investir 45,3% 4- |Investir 45,6% 5
5- Enjeux - Les Echos 44,2% 5- Enjeux - Les Echos 43,7% 3
6- Capital 39,3% 6- Capital 39,3% &
7- Le Figaro 34,8% 7- Le Figaro 35,3% §
8- La Vie Financiére 33,9% 8- La Vie Financiére 34,7% 2
9- L’Agefi 33,3% 9- L’Agefi 33,2% é
10- Le Monde 30,6% 10- Le Monde 30,5% cut)
O
FRENCH SECOND MARKET NEW MARKET §
1- La Tribune 61,3% 1- La Tribune 64,3% £
2- Les Echos 60,6% 2- Les Echos 61,1% 2
3- Investir Mag. 51,7% 3- Investir 51,9% =3
4- Investir 48,4% 4- Investir Mag. 48,5% 8
5- Enjeux — Les Echos 44.7% 5- Enjeux — Les Echos 43,4% 3
6- Capital 38,8% 6- Capital 40,9% @
7- La Vie Financiére 36,6% 7- Le JdF 39,4%
8- Le Figaro 36,1% 8- La Vie Financiére 36,7%
9- L’ Agefi 34,5% 9- L’ Agefi 33,9%
10- Le JdF 33,9% 10- Mieux Vivre 33,3%
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TOP 10 -FINANCIAL PROFESSIONALS

Professionals of finance markets investing on:

NON MONETARY UCITS MONETARY INVESTMENTS BONDS
1- La Tribune 59,3% 1- Les Echos 61,0% 1- Les Echos 61,5% °
2- Les Echos 58,4% 2- La Tribune 56,9% 2- La Tribune 59,8% §
3- Investir Mag. 49,1% 3- Investir Magazine 47,7% 3- Investir Mag. 48,7% %
4- Investir 45,6% 4- Enjeux — Les Echos 45,3% 4- Investir 44.6% 5
5- Enjeux — Les Echos 43,5% 5- Investir Hebdo 44.,3% 5- Enjeux — Les Echos 43,2% i
6- Capital 39,1% 6- Capital 39,1% 6- Capital 40,2% §
7- La Vie Financiére 34,8% 7- La Vie Financiére 33,8% 7- La Vie Financiére 33,3% ®
8- Le Figaro 34,2% 8- Le Figaro 33,2% 8- L’Agefi 33,1% g
9- L’Agefi 32,3% 9- L’Agefi 33,0% 9- Le Figaro 31,0% @
10- Le Monde 29,9% 10- Le Monde 29,0% 10- Le Monde 29,9% ;é
ﬁ
WARRANTS DERIVATIVE PRODUCTS %
1- La Tribune 67,7% 1- La Tribune 66,3% 8
2- Les Echos 55,1% 2- Les Echos 59,6% L
3- Investir 50,4% 3- Investir Mag. 47,8% 3
4- Investir Mag. 48,2% 4- Investir 46,5% ;
5- Capital 39,9% 5- Capital 40,8% =
6- L’Agefi 39,6% 6- Enjeux — Les Echos 40,2% ?
7- Enjeux — Les Echos 38,9% 7- L'Agefi 39,4%
8- La Vie Financiéere 36,8% 8- La Vie Financiéere 35,8%
9- Le Figaro 35,8% 9- Le Figaro 34,6%
10- Le Revenu 34,5% 10- Le JdF 32,6%
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ONTEXT
Your Target ... We offer ...

Local Public Managers
SME Executives

Reg!unal Enmqames— OO of the circulation in
Regional Dossier 50% the French Regions

Financial Professionals,
Executives in financial
or insurance companies,
Private Shareholders

Market Pages,

The Listings, 0 of La Tribune’s
Fund Management Dossier, 61% Eéig‘;‘;gve
Placements Dossier

Global Executives

European Life, 0 of La Tribune’s
Executives who travel 7 2 )0

| et R Executive
nternational Dossier Readers

High Tech Executives Economy.Net 46(V of La Tribune’s
0

Executive
Readers

Source OJD 2003

Source French Executives 2003

LaTribune




OMMUNICATION / EVENTS
Strategic Positionning

Front page box
Back cover hox
Page-3 box
Box in Listings
iy L'_.E",I'_E?'_I_E"!E"LT.

Small box in listings va peser sur les réformes
Small box on front page e gt |

& . » sparaitre de 1 Joi pour Lemg it SR O Cer, U T g
of daily dossier section -

i et - — alisme: o o
e |" e, premiipe

b —

iy

------

squslh criigeie O




M OMMUNICATION / EVENTS

A Variety of combinations ...
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M OMMUNICATION / EVENTS
In Financial Advertising ...

Teasing Successivity

LﬂTriblmE R : Attention,
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OMMUNICATION / EVENTS
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| MAGE / CORPORATE
Quality & Readability

Junior Page

Double Central Spread

Back Cover

La Tribune 33



| MAGE / CORPORATE

La Tribune 34



W ORPORATE FINANCIAL
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LA TRIBUNE

[ M he daily of the
as well as for of companies

Adding to the principle
economic events,

With analytical & accessible
news from all angles




[LaTribune

The Business Daily




