Investor Relations

In January 2005, the new accountancy standard (IFRS)

came into force, affecting all 7000 of Europe’s main listed
companies and raising the risk of share price volatility and
market uncertainty. This means that it's more important than
ever for you to communicate your earnings reports clearly
to the fund management, analyst and capital market sectors.

Advertising puts you in control of these financial
statements. It allows you to get them across transparently
and in your own words, highlighting what you know to
be the key points from your annual and interim and, in
some cases, restated reports. Either on the FT’s world-class
Company News pages, or under the renowned ‘Lex’ column,
your advertising will talk straight to the market — a market
that needs and reads the FT. Your reputation in the City is
paramount, both in terms of your company’s valuation and
its ability to raise funds. The FT’s credentials, both within
the market and the boardroom, are unrivalled.

Our special print and online Investor Relations advertising
packages are designed to ensure that the key market operators
have as many opportunities as possible to see your top-line
financial messages. FT.com also provides a direct link

to your own IR website for full statements, webcasts,
presentation playbacks and PDF downloads.
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The chiels progress:
All eyes on Halusa “_‘?:“_ f

Over 80% of the UK’s professional investment community
read the FT. (#1)

68% of Europe’s professional investment community read
the FT. (#)

90% of the UK’s hedge fund managers are FT readers. (#1)
81% of Europe’s hedge fund managers are FT readers.
FT readers in the UK manage funds worth $3.7 trillion...

..and manage funds worth $9.3 trillion across the whole
of Europe.

The average FT reader owns over £500,000 of personal
investments and savings.

FT readers are 3 times more likely than the average uk
adult to have investment trusts.

1in 5 FT readers have shares in their own company.

Sources: The Professional Investment Community survey 2003/04, FT Global
Reader Survey 2003, NRS Oct 04-Sept 05



